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Agenda for the 2022 Annual General Meeting of Taiyen 

Biotech Co. 

Time: Thursday, June 23, 2022 at 10:00 a.m. 

Location: No. 297, Section 1, Jiankang Road, South District, Tainan 

City (Great Auditorium of the Headquarters) 

Method: Convene the physical shareholdersô meeting. 

Agenda: 

I. Call to Order 

II.  Speech Delivery by Chairperson 

III.  Reporting Issues 

1. The Companyôs 2021 Business Report.  

2. The Audit Committee shall examine the report on the 

Companyôs operating accounts for the year 2021. 

3. Report on 2021 remuneration distribution for employees and 

directors. 

IV.  Recognizing Issues 

1. The Companyôs 2021 Business Report and financial statements. 

2. The proposed distribution of the Companyôs earnings for the 

year 2021. 

V. Issues to be Discussed 

1. Amendment to the Companyôs Articles of Incorporation. 

2. Amendment to the ñProcedures for Acquisition or Disposal of 

Assetsò. 

3. Amendment to the ñRules of Procedure for Shareholdersô 

Meetingsò. 

VI.  Elections 

1. Election of the 13th-term Board of Directors (including 

independent directors). 

VII.  Extempore Motion 

VIII.  Meeting Adjourned  



Reporting Issues: 

Case 1: The Companyôs 2021 Business Report          (Proposed by 

the board of directors) 

Description: 

I. The Companyôs Business Report for 2021 (please refer to 

Attachment 1). 

II.  This proposal has been considered and approved by the Board 

of Directors at the 21st Meeting of the 12th Session of the Board 

of Directors on March 18, 2022. 

 

 

 

 

Case 2: The Audit Committee shall examine the report on the 

Companyôs operating accounts for the year 2021. 

Description:              (Proposed by the board of directors) 

I. The 2021 Business Report, the proposed distribution of 

earnings, and the financial statements audited and cleared by 

Tseng Yu-Che and Li, Fang-wen, Certified Public 

Accountants of Ernst & Young, have been reviewed and 

completed by the Audit Committee. 

II.  The audit report of the Audit Committee is attached (please 

refer to Attachment 2). 

 

 

 

 



Case 3: Report on 2021 remuneration distribution for employees and 

directors 

Description:              (Proposed by the board of directors) 

I. In accordance with Article 35(1) of the Companyôs Articles 

of Incorporation, ñIf the Company makes a profit in a year, it 

shall set aside 2.25% to 3.75% as remuneration to its 

employees and 1.5% or less as remuneration to its directors, 

to be distributed equally to the directors (excluding 

independent directors) in office at the end of that year. If the 

Company has accumulated losses, it shall reserve the amount 

for compensation. The distribution of remuneration paid to 

employees and directors and supervisors shall be adopted by 

a resolution by a majority voting of the directors present at 

the Board meeting attended by two-thirds of the directors and 

reported in the shareholdersô meeting.ò 

II.  The Companyôs pre-tax profit before distribution of 

employee and director compensation for fiscal 2021 was 

$503,062,695, which was allocated 3.75% to employee 

compensation (amounting to $18,864,851) and 1.5% to 

director compensation (amounting to $7,545,940). 

III.  The aforementioned allotment amount was submitted to the 

6st Meeting of the 4th Session of Salary and Compensation 

Committee of the Company on February 22, 2022 for 

consideration and approval, and was approved by the 21st 

Meeting of the 12th Session of the Board of Directors on 

March 18, 2022. 

 



Recognizing Issues: 

Case 1: The Companyôs 2021 Business Report and financial statements 

are submitted for recognition. 

Description:             (Proposed by the board of directors) 

I. The Companyôs 2021 annual financial statements have been 

audited by Zeng Yu-zhe and Li Fang-wen, Certified Public 

Accountants of Ernst & Young, and an audit report has been 

issued. With the business report, they are submitted to the 

Audit Committee and the board of directors for approval. 

II.  Please find attached the 2021 Business Report (please refer 

to Attachment 1), the Accountantsô Audit Report and the 

Financial Statements (please refer to Attachment 3). 

 

 

Resolution: 

 

 

 

Case 2: The proposed distribution of the Companyôs earnings for the 

year 2021 is proposed for recognition. 

Description:              (Proposed by the board of directors) 

I. The Companyôs net income for fiscal 2021 is NT393,226,554, 

adjusted for actuarial gains of defined benefits NT$7,596,141 

and unappropriated retained earnings at the beginning of the 

year NT$109,459,019.The earnings available for distribution 

for the year amounted to NT$510,281,714 and were 



distributed in accordance with Paragraph 2, Article 35 of the 

Companyôs Articles of Incorporation as shown in the 

accompanying earnings distribution table. 

II.  The cash dividends are intended to be distributed at NT$1.5 

per share and will be paid up to the dollar amount (rounded 

up to the nearest dollar), with the total amount of the 

deficiency included in other income of the Company. 

III.  Please find the attachment of FY2021 earnings distribution 

table (please refer to Attachment 4). 

 

 

Resolution: 

  



Issues to be Discussed: 

Case 1: Amendment to the Companyôs Articles of Incorporation, 

submitted for approval. 

Description:              (Proposed by the board of directors) 

I. In response to natural disasters, accidents, or other forces 

majeures, it is proposed to add the following provision to 

Article 10 of the Articles of Incorporation: ñMeetings of the 

Company Shareholders may be conducted via video 

conferences or through other methods announced by the 

central competent authority.ò In addition, add the 

implementation time of the amendment to the Articles to 

Article 38. 

II.  This proposal has been considered and approved by the 

Board of Directors at the 21st Meeting of the 12th Session of 

the Board of Directors on March 18, 2022. 

III.  The comparison table of amendments to the ñTaiyen Biotech 

Co., Ltd. Articles of Incorporationò (please refer to 

Attachment 5) and the original provisions are enclosed 

(please refer to Appendix 2). 

 

 

Resolution: 

 

 

 

 

 



Case 2: Amendment to the ñProcedures for Acquisition or Disposal of 

Assets,ò submitted for approval. 

Description:              (Proposed by the board of directors) 

I. In response to the amendments to laws and regulations, the 

Company amended partial provisions under its ñProcedures 

for Acquisition or Disposal of Assetsò; the descriptions are 

as follows: 

(I) In accordance with the amended ñRegulations 

Governing the Acquisition and Disposal of Assets by 

Public Companiesò issued by the Financial 

Supervisory Commission (FSC) on January 28, 2022, 

the Company amended the current Articles 5, 7, 15, 16, 

18, and 30. 

(II)  According to the specifications for the construction 

industry stated in Paragraph 2, Article 9 of the 

ñRegulations Governing the Acquisition and Disposal 

of Assets by Public Companies,ò as the Company is 

not operating in the construction industry, the 

exclusive requirements for the construction industry 

stated in the existing Item 1, Subparagraph 1, 

Paragraph 1, Article 15 are deleted. In addition, 

relevant requirements under the existing Item 6, 

Subparagraph 1, Paragraph 1, Article 15 are deleted as 

they are no longer stated in the ñRegulations 

Governing the Acquisition and Disposal of Assets by 

Public Companies.ò 

(III)  According to the terms used in Article 9 of the 



ñRegulations Governing the Acquisition and Disposal 

of Assets by Public Companies,ò the Company 

amended the ñappraisal institutionò to the 

ñprofessional appraiserò in the current Items 2 to 4, 

Subparagraph 1, Paragraph 1, Article 15. 

(IV)  According to Article 6 of the ñRegulations Governing 

the Acquisition and Disposal of Assets by Public 

Companies,ò the Company amended partial text of the 

existing Article 35. 

II.  This proposal has been considered and approved by the Audit 

Committee and the Board of Directors and should be 

submitted to the shareholdersô meeting for approval in 

accordance with the law. 

III.  Please attached the table of amendments to certain provisions 

of the ñProcedures for Acquisition or Disposal of Assetsò of 

the Company (please refer to pages 6-1 to 6-6 of Attachment 

6) and original provisions (please refer to pages 6-7 to 6-15 

of Attachment 6). 

 

 

Resolution: 

 

 

Case 3: Amendment to the ñRules of Procedure for Shareholdersô 

Meetings,ò submitted for approval. 

Description:            (Proposed by the board of directors) 

I. The amendment was made according to Paragraph 2, Article 



182-1 of the Company Act. 

II.  In response to the amendments to Article 172-2 of the 

Company Act, public companies may convene their 

shareholdersô meetings via video conferences. To align with 

the requirements of the digital era and provide convenient 

channels for shareholders to participate in shareholdersô 

meetings, the Company amended relevant provisions in the 

Companyôs ñRules of Procedure for Shareholdersô Meetingsò 

with reference to the ñSample Template for XXX Co., Ltd. 

Rules of Procedure for Shareholdersô Meetingsò amended 

under Order Tai-Zheng-Zhi-Li -Zi- No. 1110004250 issued 

by TWSE on March 8, 2022. 

III.  The Comparison Table of the Rules of Procedure for 

Shareholdersô Meetings (please refer to pages 7-1 to 7-14 of 

Attachment 7) and provisions before the amendment (please 

refer to Appendix 1) are enclosed. 

IV.  This proposal has been considered and approved by the 

Board of Directors at the 21st Meeting of the 12th Session of 

the Board of Directors on March 18, 2022. 

 

 

Resolution: 

  



Elections: 

Case 1: Election of the 13th-term Board of Directors (including 

Independent Directors), submitted for election. 

Description:              (Proposed by the board of directors) 

I. The term of office of the 12th-term Board of Directors 

(including independent directors) will expire on June 20, 

2022. According to Article 20 of the Articles of 

Incorporation, the Company will fully elect nine directors 

(including three independent directors) of the 13th-term 

Board of Directors, with a term of office of three years from 

June 23, 2022 to June 22, 2025. 

II.  The candidate nomination system is adopted by the Company 

for election of the directors and independent directors of the 

Company. The nominees list of the director candidates is 

approved by the 12th-term Board of Directors at the 

23stmeeting. Please refer to Attachment 8 for the list. 

 

 

Resolution: 

 

Extempore Motion 

 



Business Report 

I. Operating Results for 2021 
(I) Implementation of Business Plan 

With the joint efforts of all employees, the Company reported the consolidated revenue of 

NT$4,095,651 thousand in 2021, a 30.84% increase from 2020, a gross profit of 

NT$1,373,236 thousand, and net income of NT$412,162 thousand; net income attributable 

to the parent company was NT$393,227 thousand, a 7.71% increase from 2020. 

According to the Financial Supervisory Commission's request that listed food companies 

should prepare the "sustainability report" by the end of 2021, the Company has prepared the 

"sustainability report" within the deadline. In 2021, the Company won the "TCSA Corporate 

Sustainability Report Awards ï Sustainable Report ï Traditional Manufacturing Industry - 

Gold" five times in a row, allowing the Company to continue moving toward sustainable 

operations. 

Unit: NT$ thousands 

Year 

Item 2021 2020 

Increase/Decrease 

Amount % 

Revenue 4,095,651 3,130,347 965,304 30.84 
Operating Costs 2,722,415 1,822,755 899,660 49.36 
Gross Profit 1,373,236 1,307,592 65,644 5.02 

Operating Expenses 844,059 844,271 (212) (0.03) 
Operating Income 529,177 463,321 65,856 14.21 
Non-operating Income (19,259) 718 (19,977) (2,782.31) 
Net Income before Tax 509,918 464,039 45,879 9.89 

Income Tax Expense 97,756 89,450 8,306 9.29 

Net Income for current 

period 412,162 374,589 37,573 10.03 
Net Income Attributable 

to the Parent 393,227 365,085 28,142 7.71 

 

(II)  Profitability Analysis 

Item 2021 2020 
Return on Assets (%) 5.12% 4.90% 

Return on equity (%) 6.40% 5.98% 

Ratio of Operating Income to Paid-in 
Capital 

26.45% 23.16% 

Ratio of Net Income before Tax to Paid-in 
Capital 

25.49% 23.20% 

Net Profit Margin 10.06% 11.96% 

Basic Earnings Per Share (NT$) 1.97 1.83 

 

(III)  Implementation of Research and Development:

Attachment 1 



In 2021, the Company recorded fruitful R&D achievements. Apart from launching various 

new products, three of our products won the recognition of significant domestic and overseas 

awards, namely, ñLumiel Perfect Radiance Light Activation Brightening Lotion,ò ñBlack 

Soybean Soy Sauce,ò and ñTAIYEN Ocean Alkaline Ion Water.ò  

The purpose of our research and development, as described below, is to provide safe 

products that meet the consumersô needs. 

1. Research and development of new products 

(1) Cosmetics: The Company increased the productsô competitiveness with core 

technologies. The Company upgraded three products in ñLumiel ï Pure Gold Seriesò 

and ñPremium Rejuvenation ï Timeless Age ï Defying Cream,ò and continued to 

focus on improving the ñMÉDECURA Lineò and ñTaiyen Beauty Line.ò In 

ñMÉDECURA Line,ò the Company developed ñ24 Pure Gold Advanced 

Revitalizing Creamò with MedRaser, liquid wave ultramicron, and developed 

ñYouth Regenerating Jelly Maskò through combining the local plant, Taxus mairel. 

In ñTaiyen Beauty Line,ò we created the ñRose Revival Cream,ò our new anti-aging 

product unique on the market, through combining sea water extract with soluble 

collagen. 

(2) Cleaning products: To align itself with the global trend of nature, environmental-

friendliness, and co-existence with Earth, the Company integrated consumersô 

demands and market trends and launched ñTaiyen Marine Environment Hand Washò 

focusing on the concept of environmental protection and ñPlanet Extract Shampooò 

aiming at hair blacking, and completed the three upgrades for EZ-Health Clear Gel 

Shampoo, namely, ñsmoothness and fluff,ò ñoil control and anti-dandruff,ò and 

ñfluffy.ò 

(3) Health food: With core competencies, the Company carried out in-depth research 

and development of raw materials and products in response to market needs. We 

developed nine trending products, namely, ñComplex Protein Nutrition,ò ñUP 

Energy Jelly,ò ñCapsule S,ò ñPB3X Probiotics,ò ñUHD Lutein & NAM Complex,ò 

and ñEnergy Boosting Capsules,ò that improve the competitive strength of our 

products in seniors mobility, physique management, and vision care. Furthermore, 

we completed the preliminary study of joint care functions with our self-produced 

Type II Collagen improved formula, which has favorable joint care effects, laying 

the solid foundation for Taiyenôs mobility healthcare products and allowing us to 

provide premium health food for consumers. 

(4) Condiment: In response to the diverse requirements within the condiment market, 



we selected import salt with premium taste and quality, and released ñMediterranean 

Flake Sea Saltò with unique texture and layers of flavor. In addition, by using our 

exclusive Shio Koji process technologies with contracted black bean soy sauce, we 

developed ñBlack Soybean Soy Sauceò that meets consumer preferences. 

2. Development of technology 

The Company continued the extensive development of collagen applications, developed 

innovative micron-collagen coating carrier; after being coated with special whitening 

ingredient, PME, it has been proven that the percutaneous absorption rate may be 

increased; apart from the whitening effect, it induces skinôs amplifying ability to 

automatically generate collagens for repair to realize our commitment to skincare of 

consumers. In addition, we further expanded collagenôs function in facilitating the 

generation of collagen ingredient and developed collagen extracted from natural fish 

scales with high concentration. In addition to collagen from fish scales, the Company 

has obtained a natural calcium and phosphorus compound (hydroxyapatite) that has 

proven to have an effect of remineralizing tooth enamel and expected to develop oral 

care products with this ingredient. 

To address the concern regarding the increase in white hair due to aging and satisfy 

consumersô desire for beauty and self-confidence, we developed natural hair-blacking 

compounded extracts, which was proven to increase the generation rate of melanin. Our 

Type II Collagen has been patented in the Republic of China. Ahead of other industry 

players in the market, we have achieved a remarkable result in preliminary animal 

testing on products for osteoarthritis. 

3. Awards 

The Companyôs products have been repeatedly awarded at home and abroad for our 

insistence on ñsafety, efficacy, and quality.ò We conform to international standards in 

terms of research and development, quality management, and branding, and our 

products have been widely trusted and received by consumers. In 2021, we won the 

following awards: 

(1) In the 2021 Monde Selection, a European quality certification body, ñTAIYEN 

Ocean Alkaline Ion Waterò won the gold award and ñLumiel Perfect Radiance 

Light Activation Brightening Lotionò won the silver award.  

(2) Taiwan Association for Food Science and Technology Innovative Product 

Evaluation Award: ñBlack Soybean Soy Sauceò won the merit award in the 

innovative manufacturing process category. 

4. Protection of intellectual property 



In 2021, the Companyôs ñHigh Purity and Undenatured Collagen and Method of 

Forming the Sameò obtained the invention patent in Japan, and the application for a 

patent in China and Thailand is on-going. 

Furthermore, the application for the invention patents of ñComposite Facilitating the 

Synthesis of Melanin in Hair and Method of Forming the Same,ò ñCoating Structure of 

Submicron-Astaxanthin for Spot Treatment,ò and ñHydroxyapatite Made from Fish 

Scales and the Method of Forming the Same and Usage,ò and ñPackaging Structure of 

Micronized Shio Koji Capsulesò in the Republic of China is on-going. 

The Company will continue to protect the intellectual property for technologies that can 

effectively enhance product competitiveness and brand value. 

5. Certification by Taiwan Accreditation Foundation 

Our food, salt, and cosmetics have passed major inspections prescribed in related laws 

and regulations. In response to increasingly stringent regulations and standards, the 

Company will continue to develop more precise test methods in order to improve our 

quality control and corporate image. 

II. Effect of External Competition, Legal Environment, and Overall Business 

Environment 

In the face of intense competition, the Company has kept abreast of the economic growth and 

market changes at home and abroad. This year, the Company continued strengthening consumer 

communication and experiential marketing and expanding channels of distribution to increase 

revenue. In response to statutory requirements and changes in the business environment, ongoing 

efforts are made to promote food safety management and product innovation. In 2019, the Audit 

Committee was established to further the implementation of corporate governance. On the part 

of corporate social responsibility, the Company was also continues to promote circular economy. 

Our subsidiary, Taiyen Green Energy Co., Ltd., is also continuously working with solar power 

plants to promote ñfishery and electricity symbiosis.ò 

In terms of the overall economy, according to the general forecasts of the International Monetary 

Fund (IMF), the Organization for Economic Co-operation and Development (OECD), the 

General Accounting Office of the Executive Yuan and the Taiwan Institute of Economic Research 

forecast that global economic growth in 2022 would range from 4.3% to 4.5%. The global 

economy has been recovering; however, the growth momentum is slowing down. At present, the 

international economy is still facing multiple risk variables worthy of continual attention, 

including the development of the global outbreak, the trade war and technology disputes between 

the U.S. and China, the surging prices of crude oil and bulk commodities, the intensifying 

inflation, the financial facility worsened due to the increase in the global public debt risks, 

geopolitics, and climate change, affecting the outlook of the international economy. 



Overall, economic development in Taiwan in 2022 remained lively;  economic growth primarily 

depends on the support of private consumption; however, special attention shall be paid to the 

subsequent development of COVID-19, the monetary policies and inflation measures rolled out 

by major economies in the post-epidemic era, the trending of the prices for crude oil and bulk 

commodities, global energy and limited power crisis, carbon dioxide reduction and net zero 

emissions, and other uncertainties. According to the forecast given by the Directorate General of 

Budget, Accounting and Statistics, Executive Yuan, Taiwan Institute of Economic Research and 

Chung-hua Institution for Economic Research, Taiwanôs GDP growth rate in 2022 would be 

3.67%~ 4.15%, representing a mild slowdown as compared with 6.05%~ 6.10% in 2021. 

III.  Future Development Strategy 

The Companyôs business strategy will continue to focus on marine biotechnology as the main 

axle of development and make Salt Taiwan a leader in this field. 

In our future development strategy, we will continue to consolidate our leading position in the 

salt water market, develop biotechnology trend products, actively expand multiple channels, and 

promote the internationalization of our brand to accelerate the development of overseas markets. 

The Company will continue innovating and optimizing products based on consumersô needs. With 

the most rigorous and forward-looking expertise, we expect to improve peopleôs quality of life 

and taste and to promote the idea of ñholistic healthò in Taiwan and around the world. 

IV. Summary of Business Plan for 2022 

(I) Business Policy 

The Company will continue its business policies of ñhealthy growth in revenue, improving 

profits, and improving operating efficacyò and set ñdiverse and young projects, clicks-and-

mortar digitalization, brand optimization, market internationalization, and asset activationò 

as its future operating policies. Significant measures are as follow: 

1. Sales 

(1) With increased concern about food safety and stricter government regulations, the 

Company will encourage agricultural and fishery product processing, feed, and 

pickling businesses to use our food processing salt or refined salt in order to 

increase our share in the food processing market. Based on consumersô needs, new 

products will be rolled out via GT and online to increase the sales of food-grade 

salt and to secure our brand as a market leader. 

(2) At present, ñTaiyen Ocean Alkaline Ion Waterò leads in the functional bottled water 

market in Taiwan. The Company will promote the brand value and expand channels 

of distribution both online and offline in order to further increase market share and 

revenue. As to our second popular product, ñSmall Molecule Ocean Water,ò we 

will continue developing channels of distribution with the existing brand power to 

increase market share and revenue.



 

(3) In terms of cosmetics, Lumiel, Taiyen Beauty, and MÉDECURA lines have 

different customer segments. We will consolidate the core and uniqueness of each 

line and increase market share through integrated online and offline channels. 

Regarding cleaning products, we plan to increase the visibility and turnover of our 

toothpaste, BATHMAGIC, and EZ Health Plus lines to seize the business 

opportunities. Our health products focus on osteoarthritis. We expect to maintain 

the sales of health products via online and TV shopping channels. 

(4) We will work with our franchise partners to make a qualitative change in channel 

management. In addition to classifying franchise partners for rewarding or 

counseling purposes, we will organize more marketing campaigns to increase the 

penetration, brand value, and competitiveness. For other channels, the Company 

will continue developing more channels of distribution and managing of key 

accounts, set up an online shopping website, and cooperate with distributors or 

dealers with marketing capabilities to expand the market. 

(5) In terms of export, the Company will work with local dealers and agents to expand 

the business opportunities in China, and also focus on the product management. In 

addition, we will cooperate with customers in Singapore and Vietnam to explore 

the ASEAN market and diversify our product sales. 

(6) For asset activation, we will carry out land activation, reduce idle production 

capacity, actively execute the plan for Qigu Recreation Area, and improve our 

human force assets. 

2. Production 

(1) We will take a full evaluation of the product benefits and reduce slow moving 

inventory to improve inventory turnover. 

(2) We will consider using online monitoring equipment and artificial intelligence 

(AI) to improve process management, productivity, and quality, to increase OEM 

orders, and to evaluate the cost-effectiveness of each factory to improve the 

quality and increase the competitiveness.  

3. Management 

(1) In line with the business strategy, the Company will use manpower flexibly and 

effectively to drive business growth and productivity. Through restructuring and 

manpower adjustment, the Company expects to make various reforms to integrate 

corporate resources and to improve operational performance. 

(2) By implementing key performance indicators (KPI) and an employee evaluation 



 

system, as well as pay adjustments and bonuses, the Company expects to increase 

the linkage between compensation and individual performance and business 

performance. 

(3) In response to the new pneumonia epidemic, we are fully in line with the policies 

and regulations of the Central Epidemic Command Centre, restricting staff from 

traveling abroad, suspending large indoor gatherings, implementing cleaning and 

disinfection of all units/places, and requiring all units to strengthen body 

temperature measurement and wearing of masks, as well as making advance 

preparations for epidemic prevention to ensure the safe and normal operation of 

the enterprise. 

(II)  Sales Volume Forecast for 2022 and Its Basis 

The sales volume forecast for major lines of business is as follows: 

               Year 

Item 
Sales Volume Forecast for 2022 Unit 

Salt 300,000 Metric ton 

Bottled Water 90,000 Metric ton 

Cosmetics 850,000 Bottle/Box/Set 
Cleaning Products 3,030,000 Bottle/Box/Set 

Health Food 1,440,000 Bottle/Box/Set 

Note: The sales plan is made based on the production capacity and market changes: 

1. The sales forecast on salt is made based on the average monthly sales in 2021. 

2. The sales forecast on bottled water is made based on the estimated delivery volumes of system 

distributors, franchisees, and regular chains. 

3. The sales forecast on biotech products, which include skin care products, cleaning products, and 

health foods, is made based on the estimated delivery volumes of franchisees, system distributors, 

and regular chains. 

(III)  Production and Sales Policy 

Based on different business models, the Companyôs production strategy is generally classed 

as inventory-based (salt), plan-based (bottled water, skin care products, health products, and 

cleaning products), and order-based (customized products) production. The Company 

implements inventory management to meet market demand and prompt and proper supply 

and to effectively reduce inventory costs. 

V. Conclusion 

The development history of Taiyen is closely related to the economic growth of Taiwan. April 

2022 will be the 70th anniversary of the Taiyen. We always operate with innovation and excellence 

and view them as our core values. We are responsible for ensuring a stable supply of salt and the 

economic development in Taiwan. With an aim to improve peopleôs health and vitality with ocean 

energy, we have also developed bottled water, skin care products, cleaning products, and health 



 

products, as well as Qigu Salt Plant and Tongxiao Tourist Park. Repeated award-winning 

experience has allowed the Company to become a national leading brand that provides comfort 

to society and consumers through our efforts. 

Facing the rapidly changing market, Taiyen allows consumers to feel the trustworthiness of 

ñTaiyenò as a partner based on our existing corporate advantages. We continue our development 

in the market in Taiwan and carry out cooperating projects with countries in Southeast Asia 

leveraging on our quality advantages. Furthermore, in response to the post-epidemic era, we 

actively promote digital transformation to create profits for the Company through e-commerce 

and intelligent workflow. 

Taiyen possesses the corporate culture of honesty, contribution, and inheritance and the corporate 

values of integrity and prudence. Adhering to an attitude of responsibility to consumers, we 

continue to create maximum interest for shareholders by making ourselves a professional, 

innovative, and efficient enterprise. In response to global trends and the government policy, 

Taiyen Green Energy Co., Ltd. a solar photovoltaic business, was established to promote clean, 

sustainable solar power. By developing new-generation energy, the Life Service Corporation, Ltd. 

hopes to make the communities and the nation clean. 
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